Unit 7
Task 1: Market Research Table
Research a minimum of 5 publications
Complete in detail and then upload to your unit 7 page
	Publication (print/digital/both)
	Target audience

Primary/secondary- demographics, socio-economic scale and psychographics



	Typical content

Examples of regular articles/features
	House style

Image to text ratio
Text alignment
Colour schemes
Page layout and design

	Cost
	Interactive elements

	
VOGUE
Both





	
Primary: Women, young adults, parents, upper class

Secondary: teenagers, middle class
	
Fashion ( “It’s Not An Imitation, It’s A Becoming”: Lady Gaga On The “Delicious Madness” Of Inhabiting Lady Gucci)

Celebrity Gossip (Britney Spears Thanks The #FreeBritney Movement For Saving Her Life)

Mental Health (What The Crying Selfie Says About Our Mental Health)

	On their website the image to text ratio is 2:1. The images are bigger than the text and the only text is the article name, what ‘category’ it falls under, who wrote it and the date it was published. For more important articles the images are bigger and the text is inside the image. The text is aligned to the left and in important articles 
the text is aligned in the center at the bottom of the image

The colour scheme is black and white, the main thing that makes them standout so much are the images that can range from any colour. This makes the page feel more diverse and interesting

The articles are side by side to each other and are categorised in different sections. The first thing shown on the website are the most popular stories and the rest of them are sectioned off by fashion and guides 
	
There’s an option to subscribe to their service on the website which is free, it only asks for your email to send newsletters. Reading articles online is also free
	
To read an article you can click on the title or the image








	
Clichemag
Both




	
Primary: Young adults, caters to all genders, upper class

Secondary: Teenagers, middle class
	
Fashion

Mental Health
	The cover is the image of a model and the text is pure white and bold around the figure. It’s very minimalist

The articles are still image heavy and the ratio from images to text is 4:1. Most of the magazines are images and there is actually very little text. There’s a page for a small amount of text and the other side is an image. The text often has one large quote in the middle of the paragraphs
	
Their magazines are online and free to read. Hard copies cost around $29-36
	
There aren’t any interactive features in the magazine as this is also intended to be printed







	
Fashion
Both



	
Primary: Young adults, women, middle class

Secondary: Teenagers
	
Fashion & Beauty (Whitney Lichty Celebrates the Beauty of Grey Hair)

Shopping (This Indigneous Advocate is Telling Her Story With Jewellery)

Celebrity gossip (Oprah, Please Do A Sit Down With Britney Spears)
 
	The cover is bold and normally has a figure at the centerfront. There is text saying who it is as well

The website theme is similar to Vogue, black and white text with colourful pictures. The pictures to text ratio is 2:1 as the text only says the article name, who it’s by, the date of publishing and the category it’d fall in
	
There is a subscription service to receive 3 issues for $5. There are also special limited deals such as being able to buy a special issue

There’s also one to pay for “1 year of fashion” which is 8 issues for $12.95. This is print and delivered to your home
	
Scrolling down on the page makes the Fashion title in the top left smaller

There’s a video that plays on the website automatically with audio off 






	
Cosmopolitan
Digital



	
Primary: Teenagers, women, middle class

Secondary: Young adults
	
Fashion


	
The first thing seen on the website is an article. The image takes up most of the article space above the rest of the website. The article changes to something else every time the page is refreshed or revisited to. A video automatically plays without sound once you scroll by it

Below it are other articles. These articles are sectioned by beauty, shopping and dating advice to name a few. The names for the categories are written more casually: “actually useful dating advice” “exclusive (and super juicy) stories” “brb, shopping all these pretty things”. The image to text ratio is 2:1, There’s even less text for articles as it only shows the title of them with an accompanying picture

	
Buying a magazine costs £12 and gives 6 issues for 6 months
	
There’s a video that automatically plays once scrolled to it. The video has sound off at first







	
Stylist




	
Primary: Young adults, middle class

Secondary: Teenagers
	
Relationships

Politics and humanities

Fashion

Home and Interior

	
The layout presents the most latest articles first. The article labelled news is the biggest one. The images to text ratio is 2:1 as the only text for articles is the title and usually it’s category. The big article and articles below it have the journalist’s name 



	
3 issues costs £4 but they’re currently doing a sale for it to only cost £1. There is also a free gift, that usually costs £31, for subscribers
	
Highlighting on any text or images for the articles highlights both as blue









