
Design Brief


	TITLE
	vision


	FORMAT
	20 page magazine


	WHAT ARE YOU PROVIDING IN THE FINAL DESIGN?
	The magazine will have six articles and six interviews, each double spread will be one article and then one interview afterwards. The artists and designers chosen for the interview are related to the articles in some way (article on animation, interview with an animator). The articles will be on these topics: the history of pet art, guide on freelancing, differences between animation and illustration, generative art, costume designers & concept art and art as a hobby. Many of the articles are informative, there’s a guide on how to start and continue being a freelancer illustrator and there’s another article on what generative art is. There are also more fun and lighthearted articles such as the one talking about the benefits of having art as a hobby and talking about the history of pet art. Other than that there’ll be a page for the editorial notes, table of contents and an advert that takes an entire double page spread at the beginning and another at the end. The last two “pages” count as the front cover and the back.

There’ll also be a QR code to link to an original video, how to use an art technique called “dry point print making”. There’ll be original photography as well with the editorial notes photo. The cover art will be done by a separate artist from the ones interviewed and there’ll be small drawings in a few pages of the mascot of the magazine from them as well. Art of the artists and designers being interviewed will be featured in their respective interview pages.


	VOICE

	The informal tone of the articles and interviews are more suitable for teenagers, but they’re also structured to be easily readable by anyone. The reading age of the magazine will be 9-12 year olds.


	GENERAL DESCRIPTION OF FORMAT
	The magazine will be A4 format, 3mm bleed to account for printing since its common for magazines and printing. There’ll be a front and back cover, double page spread advert, editorial notes, table of contents and an article & interview on each double page spread afterwards totaling to 6 articles & interviews all together.
 

	DESCRIPTION OF TARGET AUDIENCE
	The primary target audience are 15-20 year olds, explorers and social grade E. The magazine appeals to teenagers with the mascots design and drawings on some of the pages, the casual and informal style of the articles and interviews and the articles themselves. Articles such as the hobby and pet article are fun and would therefore interest them. Social grade E would be interested in the freelancing guide as they’re students who might possibly be interested in becoming a freelancer illustrator themselves. The advert featured in the magazine would also appeal to them. Explorers would like learning about how costume designers use concept art for their ideas and what generative art is, they’d also like the interviews as they provide different artists and designers perspective on their own respective art form. 

The secondary target audience are 21-25 olds, reformers and social grade C1. The magazine appeals to them with the articles that are more like guides, such as the freelancer article. The artists featured in this magazine are all also around this age. Reformers would like being able to learn about the creative industry (freelancer illustrator and animation article both goes into this) and more niche artforms (generative art article).

The tertiary target audience are 10-14 year olds, mainstreamers and social grade C2. 10-14 year olds would also like the magazine’s mascot and the drawings of them on some of the pages. They would also like how the magazine features art and can be looked at instead of just read. Mainstreamers would like the freelancer article being a how-to guide, the article also goes into security and safety for freelancers.
 

	MESSAGE OBJECTIVES
	The main goal of the magazine is to interview different artists and designers on how their background (gender, race, sexuality, general life experiences, ect.) inspires their work.


	INSPIRATIONS
	The title was inspired by current art magazines. Art magazines like eye and GRAPHIC are one word nouns and I liked the lowercase style of titles such as frieze and delve. “vision” is a one word noun that perfectly encompasses the point of the magazine, we get to read about the artists and designers vision of their work in their respective interviews.

I chose the message objective because its one of the biggest reasons I’d be interested in an art magazine and many of the answers I got on my questionnaire also said the same  

The mascot was an original concept by me, but their design is slightly inspired by street art and graffiti.


	POTENTIAL PROBLEMS
	The original main problem was since the magazine relies so heavily on artists and designers interviews, I was forced to wait for their responses to be able to complete my magazine. I have already done 5/6 interviews but I’m still waiting on the last artist to respond. We’ve agreed that it should be done before next Tuesday, but if that doesn’t happen I have some socials from the questionnaire answers that I can contact. I also have people in my focus group that are willing to step in to be interviewed if worst comes to worst.

Since I plan to do photography outside for my magazine, I’ll have to factor in the weather before deciding on a suitable day to shoot. I can do this by checking the weather forecast often.
 

	OVERALL GOAL
	The overall goal is to create a magazine that appeals to teenagers with fun and bold styles, help them find ways to get more involved with art and its communities and give them new and fresh perspectives on a range of different artists and creative designers.
 

	DEADLINE
	The deadline for my magazine design to be finished is 17th May, this is to give the printers two weeks to print out the magazine afterward. The final deadline for the magazine and my self evaluation is 26th May.
 



