Proposal
Date: 03/10/22

Production Company: Midnight Studios.

Film title/Working title: The Dead’s Banquet.

Film duration: Five minutes and thirty seconds.

Genre: Comedic Drama (murder mystery).

Vision: Make a short film in the style of a Wes Anderson movie.

Synopsis: Three guests get invited to a dinner hosted by their dearest friend. After a long and drawn-out feast, the guests try to look for the host so they could politely leave. They instead find the host’s corpse with no clues to follow. Ones happy that they can go, another couldn’t care less and the last one’s already pointing fingers. Regardless of their feelings, there’s only one question on their minds: who could’ve done this?

Log Line: They say a host should be lively to entertain their guests, but what if they took the opposite approach? 

Film Treatment: The film starts with a wide shot of the dining hall, the three guests walk in and find each other and talk about how boring the party is been. The guests decide they should try and find the host instead of just walking out, they suddenly find the host’s dead body. The guests all react differently but ultimately call a detective to help, with a birds eye shot of the phone being in the center while someone picks it up and uses it. There’s a time skip and then the detective arrives, afterwards the three guests give out their own alibi. This leads to the guests arguing with each other, the detective decides they’ll detain all three of them and then the host conveniently gets up and explains that they faked dying to make the party more interesting for the guests. The film ends after that, on a cliffhanger to what happened next.

Screenplay Structure: As stated previously, the film begins with a wide short of the dining hall. The three guests are all in frame as they walk in the room. After talking about how mediocre the party is, they try and find the host themselves. There’s a mini montage of them opening and closing doors of the house, then they find the hosts body in one of the rooms. The characters then find a nearby telephone and call the detective

There’s a title card for the time skip (when the detective arrives) and a shot of the detective opening the door. They then go into the room where the host is and take the three guests in the office room for questioning. The three guests individually talk about their alibis while a flashback plays so the audience sees what’s happening. The flashbacks take up the most time in the film

After the guests finish talking about their alibis, they get into an argument due to one of them blaming another guest for the host’s death. The detective then stops the argument and is about to take them all in for further questioning, but then the host gets up and talks about what happened. The movie ends after the host says they faked their death

Intended audience: The primary target audience are 18-24 year olds, explorers and C1. 18-24 year olds would like the comedy of the film as its mainly dialogue, witty humour and because the main characters are roughly the same age. Explorers would like the movies visuals, specifically the bold colour palette and unique cinematography styles. People in the social grade C1 would like the formal and grand set design of the dining hall and the general aesthetic of the film.

The secondary target audience are 25-30 year olds, aspirers and C2. 25-30 year olds would like how simple the narrative is as its easy to understand, they could also appreciate some of the more older props like the telephone we’d be using. Aspirers would also be interested in the movies visuals, specifically the formal costumes, they might also be interested in the characters unique charm. Similarly to the people in C1, C2’s would like the set design and might aspire to have similar looking interior for their home. 

The tertiary audience would be 15-17 year olds, mainstreamers and D. 15-17 year olds would like how the film is comedically interpreting a serious situation and would be able to focus on it due to how short it is. Mainstreamers would like how the film is inspired and in the style of a famous auteur, they’d be aware of what stylings to expect from the short film and would feel comforted by it. People in the social grade D would like the vintage props that’d be used in the set.

Technical vision: The lighting of the film will mainly be ‘natural’ lights, like with browns and oranges. There’ll be soft lighting as a back light as well. The editing in the film would include a title card for the movie and another for the time skip with the detective coming in, there would be his signature fonts used in the movie. The music will be fit for a murder mystery while also including Anderson’s usual style of folk music in some parts of the film, sound effects will mainly be natural unless its to emphasis a certain scene (for example, when the guests find the host dead). The cinematography will include Anderson’s main traits: symmetry, 

Location requirements: There are three main locations in the short film: a dining hall, a street and an office room for when the characters are being interrogated. The locations will have symmetrical elements so it’d properly fit with Anderson’s style. 

Cast requirements: There’ll be a total of five people in the film: the three friends, the detective and the dead host.

Crew requirements: The director is Eden, the camera operator is Malachi, the producer is Jaxmine and the sound operator is Matt. All of the crew members will be the lighting operator.

Props/costume requirements: As the party is meant to be fancy, the costumes will be formal (such as dresses and tuxedos). The costumes will also be bold and colourful to match each of the characters personalities. There’ll be many props in the film such as: party food, a table and multiple chairs for the dining room, cutlery and dishes for the dining room, two chairs and a desk for the office and most notably the telephone one of the characters use to call the detective. 

Distribution method(s): It’ll be uploaded to YouTube, this is because it’s the most popular video sharing website and will therefore be the most likely to reach a wide audience. It’ll be presented as a short indie film in the title and thumbnail.

Marketing method(s): The film will be promoted with trailers posted onto YouTube as that’s where the film will be uploaded. There would be posters and teasers on the official company’s social medias as well, most of the promotion would be online as the film is only available online.

Proposed budget: Since the film’s set will be fancy and formal with many props, the budget will be over £50 at the very least.
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